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Complying with legitimate claims for transparency

has become an imperative for the brands. This trend sometimes conflicts
with strategies of brands for which dream, secret and perfection

are major sources of desirability.

THOMAS KOLSTER,

FOUNDER & DIRECTOR AT GOODVERTISING AGENCY
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INTRODUCTION

The following toolbox compiles shared
experiences and collective thoughts
on how to untie the nodes preventing
desirable reinvention of businesses to
happen.

It gives you some food for thought
and practical insights helping you

to become a successful in-home
changemaker.
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What are the “good” bad ideas that might
have been experienced but did not work?
The “solutions” that do not resolve

the issue?

Information
overload

Diverging from
standard product
recipes /
characteristics
that will alienate
consumers

Assuming
people buy
the product
because of
its
sustainable
qualities
primarily
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BEST
PRACTICES

Who can illustrate a success story
tackling in an original way various clusters
of difficulties or milestones?

Michel et
Augustin

Oatly
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