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Trust and transparency

(e,
l Mirela Orlovic - Founder & CEO - UrbanMeisters
P

Te|| unEXPECtEd Material Stories Of the future ,@ Rasa Weber — Co-Founder — Studio Blond&Bieber

' Essi Johanna Glomb — Co-Founder — Studio Blond&Bieber

Transparency in the beauty indUStry (BZB&BZC) §:. Candice Colin — Co-Founder — Clean Beauty&Beautylitic

How Blockchain drives traceability&trust in Food? =i

- w¢| Maxine Roper — Co-Founder — Connecting Food

ROUNDTABLE — Educating market: Positive Impact is not Greenwashing

Mirela Orlovic - Founder & CEO - UrbanMeisters
Matthieu Witvoet — Economy booster - CirculR
W

Emmanuel Vivier - Moderator — Co-Founder HUB Institute
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TRANSPARENCY IS
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TRANSITION FOR GOOD ®

AUDITER PLANIFIER - DEPLOYER OPTIMISER

Leadership Stratégie et Purpose. Avantages concurrentiels.

Nouveaux KPIs de pilotage.

Finance Triple bottom line: Profit-People-Planet.

Durable

Culture et organisation Valeurs et culture. Sustainable upskilling.

Gourvernance

Conception circulaire et sustainable open innovation.

Transparence et tracabilité. Challenger les normes.

Manufacturing & Supply Chain

Empreinte
Environnementale

Commercial & Relation Clients Nouveau business model. Responsabilité et authenticite.

Marketing & Digital Education. Dialogue ouvert. Co-développement.

Symeétrie des attentions collaborateurs. Empowerement.

Collaboration pre-competition.

Empreinte
Sociétale

Management des Partenaires Co-développer avec ses fournisseurs.




SUSTAINABLE £ s
DEVELOPMENT %ﬁALS
17 GOALS TO TRANSFORM OUR WORLD

ND GOOD HEALTH QUALITY GENDER
POVERTY AND WELL-BEING EDUCATION EQUALITY

DECENT WORK AND 9 INDUSTRY, INROVATION 1[] REDUGED
ECONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES

CLIMATE LIFE PEACE, JUSTICE PARTNERSHIPS
ACTION 14 BELOW WATER 16 AND STRONG 1? FOR THE GOALS
INSTITUTIONS

1 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

SUSTAINABLE
DEVELOPMENT

GOALS



WILL STOP PURCHASING
FROM BRANDS THAT LACK
TRANSPARENCY
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We put sustainability at the center of everything we do. It is an evolving goal and definition, and we don’t have all

the answers. But we want to focus on efforts that have the biggest impact. It influences four main areas:

Reformation Product People Planet Progress
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e AT&T = 10:39 Am 95% mmy
< Back New Trip
Choose 3 travel mode \

Driver Rail
(Regular Car)

Skateboarg

Cycling Walk/Running

Car/Van Pool Hybrig Electric Car
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Tell unexpected Material Stories of the future

Rasa Weber — Co-Founder — Studio Blond&Bieber
~ EssiJohanna Glomb — Co-Founder — Studio Blond&Bieber

@mmsman () wsrue



HUB SB S
SCIENCE Tech for transparency (to consumers and brands)
AND TECH PARIS %%

Transparency in the beauty industry (B2B&B2C)

g Candice Colin — Co-Founder — Clean Beauty&Beautylitic

@mmsman () wsrue
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WE ARE A PIONEERING BEAUTYTECH

WE COMBINE CUTTING-EDGE SCIENTIFIC EXPERTISE ON INGREDIENTS AND THE
FORMULATION OF BEAUTY PRODUCTS WITH THE DEVELOPMENT OF INNOVATIVE
TECHNOLOGICAL SOLUTIONS FOR BEAUTY CONSUMPTION.

WE REINTRODUCE TRUST AND TRANSPARENCY
FOR A TRULY HEALTHY AND SUSTAINABLE WORLD OF BEAUTY
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COSMETICS :
AN UNSUSPECTED COCKTAIL PARTY

OF CHEMICALS

-

‘ Every day,
a woman applies to her skin on
average
150 to 200 ingredients of
chemical origin

- B




AMONG THEM,
MANY CONTROVERSIAL INGREDIENTS
IN THE SCIENTIFIC COMMUNITY

ook S A ™M
COCKTAIL or |

CUMULATIVE EFFECTS ENDOCRINE DISRUPTERS

(interaction

with many products: food , cleaning w e

products, plastic ..)

. CMR (carcinogenic, mutagenic,

. reprotoxic) N
| \ A 1

NANOMATERIALS

COMMITTED —_—
SCIENTISTS es—

e .
Irritating, allergenic

/




., CONSUMER EXPECTATIO
RS it

A

" UNDERGOING PROFOUND C

Loss of trust in ihst,;[twions and brands:
widespread doub.'\gout the word given.
Search for a»r life: explosion of the
HEALTHY trend

Search for a personal transformation




SKINCARE SAFETY
IS TOP OF MIND

I'm INCREASINGLY WORRIED ABOUT SKINCARE PRODUCTS
CONTAINING HARMFUL INGREDIENTS

% 2017 — Evolution vs. 2012

TOTAL STRONGLY
Ggree Ggree
gt’ 69% 229
N +3pts =
d= 599 19%
~— +9pts +5pts
e 67% 187
+11pts +5pts
78% 227
SOR COMEAMSOR BT 2012 +3pts =

« World 11 countries: 11,828 (2017) / 9,294 (2012)
- USA: 2,454 (2017) / 2,258 (2012)
- EU5 (FR UK GER SP ITA): 2,898 (2017) vs. 3,228 (2012)

© SOCIOVISION 2019

« ASIA (CNKR JP): 3,798 (2017) / 2,954 (2012)
e methodology section for sample representativity

Se np pre:
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OFFICINEA

C L E A N B E A UT Y L A B S

COMPOSITION & INGREDIENTS
2nd CRITERIA FOR THE PURCHASE OF COSMETICS

IN FRANCE

Aujourd’hui, @ quoi faites-vous attention avant d'acheter un produit cosmétique
(savon, shampoing, maquillage, creme.) ?

Prix du produit =

[Ingrédients et composition| =

Efficacité du produit
Réputation de la marque
Label et certification
Engagement de la marque

Avis des consommateurs

Q’ Emballage

BEAUTYLITIC

......................... Source : e Statista 2019
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DISTRIBUTORS UNDER SURVEILLANCE

NE -4

Distributors are conSidered just as responsible as brands for
product safety and lack of transparency / lack of shelf

awareness &
W A R

The consumer, new expert
T . ™2™ AN T
« Mind the store » movement in the Unlted States

f!S"ﬂ



The alliance of science,
Tech and data

to build

a truly healthy and sustainable world of beauty

#TRUST #TRANSPARENCY #HEALTHY
1 \/mh #




' SUIVEZ-NOUS

fYwO3Iom




We created CLEAN BEAUTY to answer the questions and
concerns of our clients




CLEAN BEAUTY was developed by a team of scientists led by a Doctor of Pharmacy
specialized in cosmetology and formulation according to a rigorous methodology.

CLEAN BEAUTY has a database of unique controversial ingredients, fully scientifically
documented.

CLEAN BEAUTY has chosen not to evaluate or rate the products. CLEAN BEAUTY only provides
scientifically documented information on controversial ingredients in the scientific community.

CLEAN BEAUTY does not refer to any product database. There can therefore be no error in the
composition. The ingredient lists are always up to date.

SUIVEZ-NOUS
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BEAUTYLITIC: THE FIRST SAAS PLATFORM FOR COSMETICS
ANALYSIS DEDICATED TO RETAIL AND E-COMMERCE

We have created BEAUTYLITIC
the first SaaS platform for the analysis of cosmetic formulations,
Intended for retailers and e-commerce to scientifically evaluate the

composition of their entire beauty and hygiene offer in order to
manage their referencing more effectively
and meet new consumer expectations.

UUUUUUUUUUU




WE MAKE YOUR COSMETIC OFFER
MORE INTELLIGENT

Our algorithms allow a detailed analysis of all of your beauty and hygiene products according to product category or consumer needs as well as to their more or less healthy nature or their

activity.
QUALITY ANALYSIS MANAGEMENT AND
OF YOUR CURRENT OFFER RATIONALIZATION OF YOUR
QOur algorithms sort, classify and evaluate all of OFFER
the products in your offer. You are able to control or rationalize your offer

according to your qualitative objectives.

RECOMMENDATIONS
ADAPTED TO
CONSUMER
EXPECTATIONS
You are now able to recommend
products according to ingredients
that better meet your customers’
expectations

AUTOMATIC CLEAN
BEAUTY LABELING
Our algorithms identify and
dynamically label products that
are guaranteed without
controversial ingredients and/or
allergen-free.

SCIENTIFIC SELECTION OF
NEW PRODUCTS
You dynamically submit the composition of each
new product to our algorithms for a complete
evaluation.

SUIVEZ-NOUS
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BEAUTYLITIC - 2 METHODS

BEAUTYLITIC

INTELLIGENCE OF FORMULATION

2 METHODS - ANNUALIZED SUBSCRIPTION

First SaaS platform 4 )
for the scientific - ANALYSIS OF THE RETAILER’S OFFER
evaluation of
cosmetics for « CLEAN LABELLING
retailers and e-
commerce - j

SUIVEZ-NOUS

fYyOsd




ANALYSIS OF RETAILERS’ OFFER

« Algorithm for the analysis of formulas of beauty and hygiene products, according
to the more or less healthy nature of the ingredients used, according to their possible
impact on the skin and/or health outside their cosmetic and galenic properties.

« Ingredients data base
« 30 000 ingredients
« +/- 120 harmful / controversial ingredients with full description about health and
skin impact and scientific biography
* + 1000 banned ingredients in Europe

SUIVEZ-NOUS

fYwO3Im




CLEAN LABELLING

3 levels of labelling

) CONT; o) ,‘9‘0\0’ ERSg .
© f?%p i &° Nmo%\p o %
5 <
s
F CLEAN B & 5 CLEAN & 3 CLEAN ¢
- beauty - _CLEA beauty 3 beauty -
o « beau . 5
7, R + . + v
Vs 2 + % <
ALLER Huie m
A\ LES HUILETTES 40,00 € 1
il Vegan Mon huilette Rescue - 50g COMTy x
3 O,
Ce froduit’es: certiﬁﬁfar Beautylitic sans ingrédient l;:LEA (")
controversé et sans allérgene. . o eautly
Vous pourriez gagr}gr‘40 Jolipo?nts grice a notre C e rt'f' c ate
programme de fidélité. lls pourraient étre convertis en a I l OWS th e Gabicis :(iu::uz:“n

bons d'achat pour une prochaine commande 40
Jolipoints qui pourront étre convertis en bon de

issuance of

— hl‘bﬂe Roocli ] réduction pour un prochain achat.
' any type of
traceability
Un baume idéal pour nourrir et apaiser les zones séches. i nfo rm ati on

' () AJOUTERAU PANIER

MARQUE
Les Huilettes

PRODUIT
Mon hulette Rescue - 50g

CODE EAN
o4

Publié le 25/02/2019 | Expire le 280672019
Mise & jour lo 27/03/2019 & 20:01:53

Co corticat 6ms & la comance da ww jolimok.com ot Indaue que co
frockit 4 contiant pas dingrédiont conToverss.
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Transparency in the beauty industry (B2B&B2C)

g Candice Colin — Co-Founder — Clean Beauty&Beautylitic

@mmsman () wsrue
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How Blockchain drives traceability&trust in Food?

s Maxine Roper — Co-Founder — Connecting Food

@mmsman () wsrue



CONNECTING

« FOOD

FOOD TRANSPARENCY BLOCKCHAIN

How can tech drive
traceabiity - and trust infood?

Apri2019
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CONNECLING

€FOQOD

WEBUILD CONSUMER TRUST FOR OUR CLIENTS
BY PROVING PRODUCT QUALITY & BENEFITS
USING BLOCKCHAIN TECHNOLOGY






REAL-TIME

FOOD TRACEABILITY

CONNECTING

€ FOOD Transparency



PROVING CONSUMER PROMISES
ARE RESPECTED

‘ Origin @ No nitrates

30 audif criteria |
Organic

Animal welfare

WS/
already =
OVOi|Ob|e @ GM-free feed :>I¢ Product freshness
. . . € .
M»  No antibiofics & Fair frade

CONNECTING

505 -~ Value creation




E?/OCKCHAIN ENSURES DATA .

S TAMPER-PRQO

Interconnexion with
other blockchains
(network of networks)

Ecosystem, flows and
audits registered on
Blockchain

CONNECPING T

€ FOQOD



Data colected by &"?‘6‘0'3

SECURED BY BLOCKCHAIN

Lorern mes Qoktr of el Oormeociets achieacryy o sond GO omumerond dergoe
® oo ot bore o doore magns abous U erem ad meren versarm, s nosdrad
omectaton Glarmr BHors " U BN OX 88 DOMYTIOND OOyt




New marketing tool New end-to-end
showcasing proofto  CONNECTING food chain ERP

ouild consumer trust @: FOOD system, from

and create value farm to retailer




MY DASHBOARD

FOLLOW MY PRODS

ENTER MY ORDERS

MY ECOSYSTEM

)
B MYBLOCKCHAIN
D

MY HISTORY

= CANCEL A PRODUCTION

® wmvvisBITY

Q MY LIVEETHIC

NEW END-TO-END FOOD CHAIN ERP,
FROM FARM TO RETAILER

s £ 8 3

UK agricultural, LiveAudit has detected an issue with this collect!

Unknow origin for the production site poultry

VIEW LIVEAUDIT MAPFLOW REPORT

The below collect form with id CF 3276A has been recorded in blockchain under the transaction
id 23azobv736bvb9540uiyv234cfcfkhuv21907h7v3gvj.

Collect ID Collected at : LiveAudit Statut

Lot ID productec by the collect : Storage site :

0023789912 None

Specifications Reference order :

Eaas None

Carrier of the collect : Number of the transport vehicle used : Associated delivery form :

Name Produc: collected Production sitz : Laying date Quantity

FARMER JOHN EGGS TO BE CALIBRATED POULTRY 2018-01-20 4320

19001

19908

19955

34456

36742

89075

22354

44421

Vos stocks au 08/03/2019 — 13h08

Code article : MAXIJAC1

Code article Libellé
MAXIJAC1 Maxi Jac' nature Jacquet 560
MAXIJAC1 Maxi Jac' nature Jacquet 500
MAXIJAC1 Maxi Jac' nature Jacquet 235
MAXIJAC1 Maxi Jac' nature Jacquet 780
MAXIJAC1 Maxi Jac' nature Jacquet 1100
MAXIJAC1 Maxi Jac' nature Jacquet 245
MAXIJAC1 Maxi Jac' nature Jacquet 678
MAXIJAC1 Maxi Jac' nature Jacquet 345

12/04/2019

14/04/2019

16/04/2019

16/04/2019

18/04/2019

19/04/2019

22/04/2019

23/04/2019

To manage supply chain, quality, communication

11




NEW MARKETING TOOL SHOWCASING PROOF TO BUILD

CONSUMER TRUST & CREATE VALUE

BATCH BY BATCH TRACEABILITY PRODUCT BENEFITS PROVEN FARMER REMUNERATION
T;adf( the product journey baito Blockchain as a trusted 3rd party, eg: v'Showcase ethical relations between
the farm
: - the brand and farmers
Each batch number tells 3 Organic wholegrain cereals |
ST ST Locally sourced v'Proven remuneration on every batch

Information . s T

-_— ,_,.,a-—" »
sourced from . et
BZB digital Votre numeéro de lot est le 001 ><

solutions

Blé issu de l'agriculture
biologique
issu d'une agricullure respectueuse
t ot certifié biologique par un

Stockage

ooooooooo au moulin le 21/02/2019

BIO verifies :

N°1002

N°7869

% N°S566S
Moulin
forme on farine le 22/02, N°43SS

Blé tendre Origine France

Le blé utllisé pour fabriquer votre pain de mie en
tranches provient uniquement d'exploitations
francaises.

Origine certifiée :

Transformation
Pain produit le 18/03/2019

Distribution EARL MONCHE (60)

EARL GRISAND (60)

GAEC CEREALES (60)
GAEC BLE (80)

Dannaes colicies por RS

Securaess par 13 BLOCKGHAIN

St e e

(Ceci ost une magustte Non definitive)

es agriculteurs sont

remuneres

Certified by
Connecting Food

e Blockchain \

12



A POWERFUL ECOSYSTEN
/////A\\\\\

Promier - onepoint.
Ratoet 8 @ Microsoft Kye /4!/,47.

sSmMaaG

Smart Agriculture

LA TECHNOLOGIE A PORTEE DE MAIN

SHAKLCUP

FACTORY




E MARKET IS MATURING TO IN

DUSTRIAL P

Wave 1: Awareness Wave 2: Experimentation Wave 3: Transformation

2011-2018 2017-2020

Source: Capgemini and Swinburne University of Technology.

2019-2025

ASE



CONNECTING FOOD IS UNIQUE

« Strong Food and Ag knowledge

* Unique digital solutions to:
Map complex supplychains
Audit 100% of products in real-time

* Interoperability

« Already operational at scale on several

product categories & processed food

15



Founders
>20 years in
international food &
beverage groups

CONNECTING

« FOOD

PROJECT TEAM

CHIEF CUSTOMER
OFFICER

Consumer Digital
Manager

TECHNICALTEAM

Senior Project
Manager

9 R ; . 4

Project
Manager

CHIEF TECHNOLOGY
OFFICER

Engines Rules
Engineer

Back-end
Developer

Blockchain

DevOps
Engineer

Engineer

System
Engineer

Full-stack
Architect

System
Engineer

Developer

16



A SAMPLE OF OUR CLIENTS

- -
at 1 T

DAIRY INGREDIENTS COOPERATIVE REGIONAL BRAND
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ROUNDTABLE — Educating market: Positive Impact is not Greenwashing

Mirela Orlovic - Founder & CEO - UrbanMeisters
Matthieu Witvoet — Economy booster - CirculR
Emmanuel Vivier - Moderator — Co-Founder HUB Institute

@mmsmnn () wsrue
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CIRCUL'R : 1St INTERNATIONAL NETWORK OF CIRCULAR
STARTUPS
J(okko_' “"E':'ofi fg:::ig iﬂ TEDX E Gl'{llllr%lian o @
2. 2 Auchan @) suez PRODURABLE & Challenges O 0
400 30 200 120 20,000 FOLLOWERS

STARTUPS MULTINATIONALS CONFERENCES ARTICLES



THE 3 STEPS TO SUCCESSFULY TRANSFORM COMPANIES \ I'R

INSPIR@

Q

Y CREATE SUCCESS
STORIES
COMMUNICATE



THE 3 STEPS TO SUCCESSFULY TRANSFORM COMPANIES

vy

L —
CONFERENCES

R AINING S e
Tt cLue

-

LEARNING s P
EXPEDITIONS e CONSULTING

O CREATE SUCCESS
STORIES
COMMUNICATE

i
.



THE 4 DRIVERS OF CORPORATE SUSTAINABILITY

R ="
COMPETITION EMPLOYEES

S EGISLATION CONSUMERS
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« SYSTEMS MAKE IT
POSSIBLE, PEOPLE
MAKE IT HAPPEN »






URBAN
MEISTERS

Far removed from activism, policy-making, UrbanMeisters.com is about taking control back

UrbanMeisters.com is the 1. international and sustainable lifestyle community for
urbanites, a 30.000 followers strong and growing network of like-minded urbans
from metropolis like Paris, London, Berlin, NYC, LA, ...

o ||h
1 w:}mam.sms can

)

el
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At UrbanMeisters Greenies — including global sustainability
influencers — share their knowledge to empower / ‘'meister’ our
community achieve everyday milestones in fighting city pollution
and leading a happy, healthy, fun & green lifestyle.

We cover easy tips, the latest products, DIY & trends across food,
fitness, fashion, beauty, home, work, ... for the time-crunched,
multi-tasking urban.

Our vision is to become the 1. green community & circular
marketplace for sustainable brands & products.




Eat your ve_geta [ g
Wear red lifsticke

www.urnannuislursinam

GREENING IT DIFFERENTLY

’_IIPZ MORNING HITIlAl N il
lPurlty indoor air every llay AW

l §

R ¥ : | -
H'IW.“I‘M“HHS[H‘S.BIIII’I

www.llrhanmistnrs.nnm

BEGINNER’S GUIDE TO BEING
A ZERD WASTE WARRIOR

1. REDUCE. RE-USE. RECYGLE.

2. BUY RESPONSIBLY & IN BULK
3. USE MULTIPURPOSE SDAP & SURFAGE CLEANER
4. COMPOST YOUR WASTE

'U'l.nrlilllﬁi“ll‘!.ﬁlll
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Trust and transparency

(e,
l Mirela Orlovic - Founder & CEO - UrbanMeisters
P
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ROUNDTABLE — Educating market: Positive Impact is not Greenwashing

Mirela Orlovic - Founder & CEO - UrbanMeisters
Matthieu Witvoet — Economy booster - CirculR
W

Emmanuel Vivier - Moderator — Co-Founder HUB Institute
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