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PRESS REVIEW

Procter & Gamble : Les principales marques de P&G, dont Pampers, Ariel et Herbal
Essences, renforcent leur leadership en matiére de consommation responsable

Zone Bourse
https://m.zonebourse.com/PROCTER-GAMBLE-COMPANY-4838/actualite/Procter-Gam
ble-Les-principales-marques-de-P-G-dont-Pampers-Ariel-et-Herbal-Essences-renforc
en-28472651/

SB'19 Paris, Day 3: Confidence, Cautionary Tales About a Tech-Driven Future

SB World
https://sustainablebrands.com/read/defining-the-next-economy/sb-19-paris-day-3-c
onfidence-cautionary-tales-about-a-tech-driven-future

Danone CEO Directs Brands to ‘Be Bold or Die’

SB World
https://sustainablebrands.com/read/leadership/danone-ceo-directs-brands-to-be-bol
d-or-die

P&G Brands Aim to Expand Leadership in Responsible Consumption

SB World
https://sustainablebrands.com/read/behavior-change/p-g-brands-aim-to-expand-lea
dership-in-responsible-consumption

SB’19 Paris: The Future of Leadership Is Bold, Brave and Feminine

SB World
https://sustainablebrands.com/read/leadership/sb-19-paris-the-future-of-leadership-i
s-bold-brave-and-feminine
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Dozens of Corporates, 200+ Large Investors Urge White House to Keep Paris
Promises

SB World

SB’19 Paris, Day 2: Virtuous Value Chains, Next-Gen CSR and Redesigning the
#GoodLife
SB World

Leading P&G Brands Including Pampers, Ariel and Herbal Essences Expand
Leadership in Responsible Consumption

Business Wire

SB'19 Paris, Day 3: Confidence, Cautionary Tales About a Tech-Driven Future
SB World

Leading P&G Brands Including Pampers, Ariel and Herbal Essences Expand
Leadership in Responsible Consumption
Yahoo

Des marques activistes

Stratégies

ALNNO; NWW

Frédéric Mazzella, président-fondateur de BlaBlaCar : 'En 2019, on devrait avoir honte
de lancer un business sans se préoccuper de son impact sur la planete’
Business Insider

SB'19 Paris: The Future of Leadership Is Bold, Brave and Feminine
SBWorld
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Dozens of Corporates, 200+ Large Investors Urge White House to Keep Paris
Promises
SB World

Sustainable Brands Paris
Dontt

3 Lessons Learned from SB'19 Paris, Day 1
SB World

P&G Fabric Care brands Like Ariel and Lenor Commit to 45% Plastics Packaging
Reduction in the UK by 2025
AP News

AlNN0 NWW.APNE

P&G Brands Expand Leadership in Responsible Consumption
Nonwovens Industry

Leading P&G Brands Expand Leadership
Business Ghana

Pampers introduces '7 Acts for Good' at Sustainable Brands
Fibre2Fasion

Science fiction et fantasy : Fahrenheit 451, Things from the Flood, SB Paris 2019,
Stephen King et autres actualités
ACTUSF
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Seven #SBParis19 trends required to accelerate change
SB Madrid

Three signs that this year’s Sustainable Brands Paris marked a real moment of
change

Futerra

Frédéric Mazzella, président-fondateur de BlaBlaCar : 'En 2019, on devrait avoir honte
de lancer un business sans se préoccuper de son impact sur la planéete’
Business Insider
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